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Embracing Digital Natives:
Why Credit Unions Must Adapt to Stay Competitive

Individuals raised in the digital age are reshaping member behavior and

expectations at an unprecedented pace

Digital natives are individuals who grew up in the era of pervasive digital technology.
Immersed in a world where technology is ubiquitous, They effortlessly navigate digital
devices and platforms, seamlessly integrating them into various aspects of their lives,
from communication and entertainment to learning. Unlike their predecessors, digital
immigrants, who had to adapt to technology later in life, digital natives possess an innate
fluency with digital tools and exhibit a profound understanding of their functionalities.

KEY STATISTICS

68%

64%

Tech-Savvy Generation: Digital Natives, also known as Generation Z and
Millennials, have grown up in a world immersed in technology. According to Pew
Research Center, 97% of Americans aged 18 to 29 own a smartphone, highlighting
their high level of tech adoption.

Preference for Digital Channels: Digital Natives prefer digital channels for
communication, shopping, and entertainment. A study by Accenture found that
68% of Gen Z consumers prefer to make purchases online, emphasizing the
importance of digital commerce platforms for reaching this demographic.

Demand for Personalization: Digital Natives expect personalized experiences
from businesses. Salesforce reports that 64% of consumers expect tailored
engagement based on past interactions, indicating a growing demand for
personalized digital marketing efforts.

Mobile-First Mentality: Mobile devices are central to the lives of Digital Natives.
According to eMarketer, the average daily time spent on mobile devices by Gen
Z is over four hours, highlighting the need for businesses to prioritize mobile
optimization and responsive design.

Influence on Purchase Decisions: Digital Natives have significant influence over
family spending and purchasing decisions. A study by IBM found that 70% of Gen
Z consumers influence family decisions on electronics purchases, underscoring
their importance as a consumer demographic
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THE ECONOMIC IMPACT OF DIGITAL NATIVES

Digital Natives represent a powerful demographic force and have far-reaching economic
implications for businesses across all industries, not just as consumers of products and
services, but in their expectations as members of the workforce. Credit Unions must
understand their preferences, embrace digital transformation, and prioritize innovation to
position themselves for success in an increasingly digital and competitive marketplace.

By 2035 Digital Natives are estimated become

= Digital Native = Digital Immigrant the dominant consumer demographic, requiring

80% that businesses adapt their strategies to meet

their preferences and expectations. Failure to do

so risks losing market share to competitors who

60% are better aligned with the needs of this

demographic. The first step of this adaptation
requires Digital Transformation

40%
Embracing digital transformation opens up new
20% opportunities for innovation and growth. Credit
Unions that invest in technology to enhance
member experiences, streamline operations,
0% and deliver personalized offerings stand to gain

2000 2020 2040 a competitive edge in the marketplace.

Digital Natives will quickly become the economic majority and will eventually be the only
Demographic. Digital Transformation not only ensures viability as an employer, but allows
Credit Unions to remain competitive and relevant in an increasingly digital-first world. Here
are key steps Credit Unions can take to adapt to the expectations of Digital Natives

Document and Process Digitization: Convert paper documents and antiquated manual
processes to digital using Enterprise Content Management software like OnBase.

Invest in Technology: Implement technologies such as artificial intelligence, robotic
process automation, data analytics and workflow automation to enhance operational
efficiency, create visibility, ensure accuracy and increase productivity, allowing you to
deliver seamless digital experiences to customers.

Personalize Customer Interactions: Leverage newly captured data points to implement
personalized marketing strategies and tailored customer experiences that cater to the
individual preferences of Digital Natives, driving engagement, increasing relevance and
capturing customer loyalty.

Optimize for Mobile: Ensure that your digital assets, including websites, apps, and
marketing campaigns, are optimized for mobile devices to cater to the mobile-first mindset
of Digital Natives.

Embrace Agility and Innovation: Foster a culture of innovation and agility within your

organization, enabling rapid adaptation to changing consumer preferences and market
dynamics.

LEARN MORE

lan McCain

Vice President

DQ‘I‘umEvolve Office: 888-238-0218

Direct: 734-345-2977
WWW.DATUMEVOLVE.COM Email: ian.mccain@datumevolve.com



https://outlook.office.com/bookwithme/user/5e836ccf144a410f885860971a40dc80@DatumEvolve.com/?getrequesturl=https%3a%2f%2foutlook.office.com%2fows%2fOID%3a66637a1c-40c9-45f7-b5cd-2d2f198044ef%406c697053-f1c1-4c63-8fce-fab8fd05a2c6%2fbeta%2fBookWithMe%2fCheckBookable%3fbookingcode%3d615e0777-846e-44c2-8998-383a814bc0b5%26itemid%3dDvbM-s1J2E-HF02eMfBymw2%26authtoken%3deyJhbGciOiJSUzI1NiIsImtpZCI6IloyeTkxSDI2NlFTcTVySGR2K1ljUFRxUVVzTT0iLCJ0eXAiOiJKV1QiLCJ4NXQiOiJNTkVPUHc1MEpXTk11NFBjT0ZFaTVYVW9ralUifQ..5d4CGdYjTBb9VwYZ6PQidkl99q8fUi7UEcUXuBvLmcqueqe_fUhVWBkNhCdVpjgnlyqpoTxa9mbZ43Y2Df7XI5neaCVzh1zVsaY9KFC09e8CckOjApQZk2Pze0KvyxdsjXZrQyrolVJiWI3UIy-c9lgN8Np7LQ4KidnEr4HXAfApWf_LPoIzKQam21Ixh_COuG5T2IzjasFzXPvAwgLK4xw7hdFS5YYWn134r3ZW03aPHWpa3zKO0QDwEH4WCbEOImY4fRWBqIxsX0M-S51If6mL_pwAFLs1Wd3CWM7HCpsyYUqsDAwtbl2aJheQ1DkXKdSa0PXk0egOq3Qndwr9bw&anonymous&ep=mlink
https://www.datumevolve.com/
https://www.datumevolve.com/

